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Weighingthe Crisis

Ewen Cameron Watt
Editor-in-Chief,
London

ecameronwatt@act.is

Watch this podcast

Throughoutthe COVID-19 Crisis, the
Actis global network of more than300
employeesin 16 countries hasbeenan
invaluableresourceingivingon-the-
groundinformation. In this publication,
we update youonthese ‘Views fromthe
Street’. Themessageisclear -it‘ain't
over' by any means.

We also examine some malignant
outcomes ofthe crisis, including
mushroominginequality. Thisincludes
gender opportunity, vaccine availability,
efficacy and cost. Fiscaland debt dynamics
continue to deteriorate despite generous
and swift multilateral action. Doctor

Clare Wenham, Assistant Professor of
GlobalHealth Policy at London School of
Economics, and Actis’own ShamiNissan,
Head of Sustainability, look at social
inequality during the pandemic, and | cover
fiscalandvaccineinequality.

Itisnotalldoomandgloom. The further
eastwards one travels, the more optimism
shinesthrough. Aglobal survey of our
portfoliocompanies and colleagues
undertakenby Ed Williams and David
Kunzmannof Actis, draws stark contrasts
between Asianviews andthose of Latin
Americaand Africa. And whilst there are
many challengesinimplementation, the
globalhealthcareresearchresponseisin
overdrive whenitcomestovaccineand
therapeutics development.

Ayearago, many commentators were
preparedtowrite off Emerging Markets as
aninvestmentopportunity. We disagreed,
notingthatrecessionsand currency sell
offshadhistorically provided the best
opportunities for newinvestment. By

the endoflastyear, many of those early
‘Jeremiah's'were predicting Emerging
Markets as theirnumber one asset class
choicefor 2021. Writingnowinthe spring
of 2021, we see amore nuanced picture,
whereby country andindustry specifics are
increasinglyimportantto outcomes. As
investorsin private assets, we must focus
onthelongtermhorizon. We believe that
evenfiscally strapped governmentswillbe
increasingly focussed onrisk mitigation,
putting climate change and sustainability
centrestage.

The Street View

Readingthroughthe storiesfrom
colleagues onthe groundwas aninspiring
experience. Tales ofingenuity and
adaptability against adversity are heart-
warming. Children, dogs, wardrobes,
bookshelves, washinglines, bikes, souvenir
dolls, patterned wallpaper, log cabins

and photo shoppedbackgrounds have
featuredin seemingly never-ending Zoom
calls.One colleague has never failed to
appearwithoutaturbine blade (apparently)
sprouting from his head! More seriously,
theimportance of digital networks has
beenreinforced, and digitalis a constant
themeinthe pagesthat follow.

Ahealthwarning - some of theindividual
commentaries that follow may make
foruncomfortable reading. COVID-19
experience hasbeenand remains stressful
formany. What you believe and how you
feelabout this crisis of humanity differs
profoundly dependingonyourlocation
and circumstance. We make no apologies
for presenting (largely) unedited views of
theworldas seenonthe ground. Others
may have less or more sanguine views,
reflectingindividual circumstances. We
dohoweverhopethatthe perspectivesin
the followingpagesaddtoanalreadyrich
canvas thatdocuments COVID-19 andits
impacts.

One personal observation - vaccine
diplomacy standsinthe way of effectively
combatting COVID-19.Individual vaccines
allhave drawbacks —whetheritbe cost,
efficacy or side effects. Yeteschewing
inexpensive vaccines because of side
effectsandreplacingwith othersthat
either stretch poorer countrybudgets
orhavelow efficacyrates are false
economies of Olympian proportions.

My friend Sir Jeremy Farrar, Director of
Wellcome Trust - aleading globallife
sciences foundation - talks compellingly of
theneedtovaccinate theworld. Thiswon't
happen effectivelyif priorities continue to
bejumbled.

Wehopethisisthelast edition of Street
View that focussesinits entiretyon
COVID-19. However, we acknowledge
thatimpacts from the pandemic may
remain partoftheinvestmentlandscape
foralongtimetocome.



https://protect-eu.mimecast.com/s/MuS-C0LLkcG6y6pcwDJCU
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Vaccination Taxation

Ewen Cameron Watt
Editor-in-Chief,
London

ecameronwatt@act.is

Watch this podcast

Margaret Keenan -a91-year-old
grandmother - is anunlikely history
maker. On 8 December 2020 she was the
firstpersoninthe world outside of trials
tobevaccinatedagainst COVID-19. A
fewmonthslater, the number of vaccine
shotsadministered globally had
mushroomed to over onebillionin 152
countriesaccording to Bloomberg.
Vaccinationrates will shortly exceed 20
million per day.

This soundsimpressive. Butunder 10% of
the world populationhas been vaccinated.
The wealthiest 27 countries with 11% of
world populationhave administered over
40% of allvaccines. Sir Jeremy Farrar,
Director of Wellcome Trust, a pre-eminent
epidemiologistwholeads one of the
largesthealth charitiesin the world, speaks
eloguently of theneed "to vaccinate the
entireworld".

the wealthiest 27
countries with
11% of world
population have
administered
over 40% of all
vaccines

[ttakestimetovaccinate the entire
world, evenbefore accountingfor
vaccine diplomacy andinequality.
Manufacturinginterruptionsand
vaccinationinfrastructure challenges
willretard progress. Societies willadopt
toacceptance of vaccination at differing
rates.

Vaccines will at times failto meet public
expectations of safety and efficacy
(however highand unrealisticthese
expectations may be). Vaccine diplomacy
willalso play aconsiderablerolein
outcomes.

Thedownsides are obvious. Todatemuch
ofthe debate hasbeenaroundthe Astra
Zeneca('AZ')vaccine and potential side
effects. Mostrecently, health officialsin
Chinahave questioned efficacy rates for
theirownvaccines. The one dosevaccine
developedby Johnsonand Johnsonhas
alsoattracted attention onsafety grounds.

Many of these concerns are genuinely
feltand welldocumented. Yetequally,

the diplomatic prize of beingadominant
vaccine supplier may fuel disinformation
campaigns as we have already seenwith
cyberbased attempts to discredit specific
vaccines.

Moretothe pointisrelative cost. The deal
struck between the University of Oxford
and AZ was for supply toend-customersat
costuntilthe WHO declared the pandemic
stage of COVID-19 over. Such cost has
beenwidelyreportedasaround $4 adose.
By contrast, pressreports suggestthat
Chinesevaccines are sellingfor $9-10a
dose andthat Pfizerand Modernavaccines
cancostupto $30ashot. Takenatface
value, therefore therecent decision by the
AfricanUnionto eschew AZ mustinvolve
extracosts for purchase, runninginto

Exhibit 1: General government fiscal overallbalance, 2016-26 (% of GDP)

many billions of dollars. It remainstobe
seenhowfarthe UN based Gavialliance
andits Covax program canfillthis gap.
Eitherway fiscal stressisliabletoincrease
ratherthandecrease inour marketsifless
expensivevaccines arejettisoned.

Theharrowing tragedy of India's second
wave has alsoimpacted globalvaccination
rates. Onshore manufacturersinindia
arefocussingon supplyingthe domestic
market. As suchtheyare unable tomeet
previously contracted requirements. Sadly
this shortfallis feltin poorer countries not
leastbecause ofthe supply shortages
beingfeltby the Covaxprogram.

Allof this matters hugely for the countries
concernedand more broadly for global
economicrecovery. Face-to-face
services, including tourism, willnot fully
recover untiltravellersandhost countries
acknowledgereciprocallevels of 'safety’,
readvaccinationlevels. Likewise, it
wouldbe surprisingto see asustained
upturninglobalfixed capital formation
given material supply overhangin many
industries. Allof which leaves households
and Governmentstotake up theslack. The
household sectorindeveloped countries
hashadahuge wealth transfer through
fiscalactionandariseinenforced savings
and canbe counted ontodrive demandin
the next 12-24 months, albeit constrained
by rollinglockdowns. Governmentsare
howevertapped out.

Whilstitwillbe arare country thatdoes
notposthigher 2021 growth givenbase
effects, recoverytoanythingapproaching
2019 activity levels seems aremote hope
foratleast 1-2 years minimum forall but
the USAand China. IMF estimates donot
seepre 2019 trendgrowthratesbeing
regained until atleast 2024 or beyond for
mostemerging countries.

Projections

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026
World -35 =31 -30 -36 -108 -92 54 -44 -40 -39 37
Advanced Economies =27 =24 =25 29 -117 -104 -46 =32 -30 30 =28
Emerging Market Economies -48 -41 -38 -47 -98 77 -67 -61 56 52 -49
Low-Income Developing Countries -38 -35 -34 -39 55 -49 -44 -40 -38 =37 37

Source: IMF Fiscal Monitor April 2021
The Street View
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It's mainly fiscal

COVID-19 hasbeenanincomeand
expenditure shock - andincombination
significantly larger than one would
normally expectina’'normal’business
cycle. Theresultingdeficits were
enormousin 2020 and whilstlowerinthe
next 2-3 years, will stillsee debt stock
rising.

Asaresult,indebted economiesare
increasingly vulnerable torisesinrates,
changesincommodity prices, rising
corporate bankruptcies andrevenue
collectionrisk. As Exhibit 1 suggests,
advancedeconomies are moreindebted
than Emerging Markets, but this partly
reflectstherelative depth of domestic
financing systems. Thelegacy ofalong
period of decliningrates meansit will take
sometimefortheseissuestocrystallise,
butitisworthlookingat Exhibit 2 and
remembering thatifrevenuesare 10-15%
of GDP and debt service costsrise from
2to 3% of GDP, thismeans that 20% of
revenues are beingusedindebtservice.

Debtmanagementstrategiesunder such
circumstances ofteninvolve shortening
durationresultinginincreasingrollover
risk. Asanexample, Brazilhas seenthe
average duration of Governmentdebt
drop from 3.6 yearsto 2 years since

2018, largely dueto debtmanagement
strategiesin 2020. The heavyreliance
ondomestic fundinghasdriventhe BRL
onshore billsto bonds spread up by 500
basis pointsinrecent months, materially
increasing the cost of funds for the private
sector.

Onebright spot foranumber of
developingeconomies of courseisthe
riseincommodity prices seenthisyear.In
turn, thisreduces but does not eliminate
fiscaldeficits giventhat theyield on
minerals royalties net of collection cost
isfar superiorto otherindirect taxes. So,
oilbased economiesinthe Middle East
have had some respite with an oil price
nearer $70 abarrelthan $30. Similar
dynamics existin Nigeriaand Colombia,
whilstrallyingindustrialmetals prices are

alleviatingthe worstimpactsinPeru, Chile,

Braziland South Africa, atleast for now.

The Street View

Exhibit 2: Interest expense andgovernmentdebt, 2007-21% of GDP
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Countingcurrencies

Ayearago, many currencies werein free
fall. Materialdeclinesin current account
deficitsbackedup by the actions ofthe
FederalReserveinopeningdollar swap
lineshave reduced much of thisrisk. But
significant risk pockets stillexist, and our
research suggeststhatpolicyinstability
-forinstancein Turkeyand Brazil - can
stilllead to material currency declines.
Anincreaseinglobalrisk appetite, allied
to domesticreformswhichincentivise
private sectorrisk taking, would help.

Inshort, we seefiscaldynamics as the
current ‘Achilles’ heel’ for Emerging
Markets countries. East AsiaandIndia
havelimited exposure totheserisks,
reflectinglongduration fundingand
strong domestic buffers. Theserisks
increase asonetravels Westand South
with epicentresinBrazilandtoalesser
extent Nigeria. Currencyrisks still exist
(notleastbecause oftheralliesfrom
oversold positionsayearago) butthese
canbelinkedto country specificissues
ratherthanacrosstheboard.

“Vaccinate the entire world”

Sirderemy Farrar, Director of Wellcome Trust
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Actis Asks: COVID-19 Survey 2.0

Ed Williams

Head of Value Creation, i

London 4

ewilliams@act.is -
Watch this podcast

David Kunzmann l

London
»>

Watch this podcast

dkunzmann@act.is

Actis surveyedthe seniorleadership
ofits portfolio companiesandits own
professionalsin early April2020 to
understand what was top-of-mind
regarding COVID-19. Ayearon,we
havere-runthesurveytoseehow
perspectives have changed.

Inoursurveylast April, wehad 113
respondents. Thisyear's surveyhad 178
respondents. Any direct comparisons
againstdatafromlastyearare made with
the caveatthatthe surveypopulationis
different.

Introduction

Oneyearago, our surveyindicated that
while concernlevels were growing, more
thanhalf (51%) of respondents were either
neutral ornotconcernedabouttheimpact
of COVID-19 ontheirbusinesses. Since
thenof course, COVID-19 has caused
nearly three milliondeaths andinfected
many hundred million people globally.
Official case numbers are passing through
140 millionas we write, but public health
expertsputtherealtollatseveraltimes
thatlevel.

Oneyearago, manywere describingthe
threatas "confinedto China";andyet

while North America and Europe have
accounted for more thanhalfthe global
deathtoll, Chinahasreportedjust 4,841
deathsat the time of writing. Latin America
alone hasrecorded over 850,000 deaths.

Governments andleaders have taken
differentapproachesto managingthe
virus, someimposingstrict regionaland
nationallockdowns, others dismissingit
outright.

President Trump famously described
thevirus as "ahoax"and prompted
widespread condemnation for suggesting
thatinjectingdetergentinto the body
couldkillthe virus; meanwhile, the late
President Magufuliof Tanzania denied
thevirus posedany threatandinsisted
thatinhaling steam and eating potatoes
could cure COVID-19. By contrast,
Australasianleaders adopted stringent
lockdownmeasures earlyonandhave

Theendisinsight—orisit?

seenverylimited case numbers. Ignoring
ordismissing COVID-19 has to date not
provedtobearoaring success.

Vaccineshavearrivedinrecordtime,
butatthe sametimenewvariantshave
arrivedand spread, causing secondand
third waves around the world. Countries
andpoliticians areracingagainstthe
virus—and each other—tovaccinate their
populationsinanefforttobringanendto
the pandemic.

But how long willit take? When will it
end? And how willlife be different post-
pandemic? Our survey sheds somelight.

While news of the vaccine has brought hope, more than half (53%) of allrespondents
reportthatthe situationin their countryis "About the same”, "Somewhat worse" or

"Muchworse"thanitwas 6 months ago.

This sentiment varies wildly by region:in India, 75% of respondents describe the
situation as the same or worse than 6 months ago whilein Eastand North Asia, itis
the complete opposite, with 100% describing the situation as "Somewhat better” or

"Muchbetter”.

This survey was undertaken before the tragic and dramatic rise in India case rates

anddeaths.

I % of respondents describing situation as about
the same or worsevs 6 months ago

75%

61%

India LatAm

% of respondents (n=178)

59%

Africa

53%

0%

Asia exc. India Total

The majority (84%) of allrespondents believe majorlockdown restrictions will come
toanendby December 2021, aview thatis fairly consistent across all regions. In Asia
(includingIndia), 20% of respondents believe restrictions will continue into 2022.

Interms of how this translatesinto business recovery, most expectalagofabout
oneyear, with 87% saying that they anticipate levels of activity in theirbusinesses to
recover to pre-pandemiclevels betweennowand December 2022.

Thinking about your business, when do you expect
overall activity (demand/ financial performance)

toreturnto pre-pandemiclevels?

26% 30%

16% - - 15% 13%

Already Recovered By Dec-21 By Jun-22 By Dec-22 2023

% of respondents (n=178)

10 The Street View
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Vaccinerollout

Perhaps most especiallyin markets where lockdown measures aren'trespected,
vaccine rollout and uptake willbe key to ending the pandemic.

Butthere are concerns around the vaccine rolloutin many markets:

— InAfricaandLatAm, 59% and 39% respectively describe vaccine availability as
"poor”

— InAfrica, 1in4respondents believe it will take until 2023 or 2024 to vaccinate
the majority of the adult population (whilein all other regions more than 9in 10
believe this milestone willbe achieved by the end of 2022)

When asked about barriers to vaccine rollout:

— "Vaccine supply"isidentified as the main barrier

— Thisis closelyfollowed by "coordination of the rollout”

— Inthirdplaceis "negative attitudes towards vaccines (e.g. health concerns,
mistrust, preference for naturalimmunity)"; notably in India this ranks second,
with 56% of respondents ranking thisamongthe top-2 barriers

There are practicaland human challenges to
gettinglarge populations vaccinated

62% 58%

Vaccine  Coordination Negative Thereare Vaccine Vaccine
supply of the attitudes nobarriers  nationalism affordability
vaccine towards -lamnot
rollout vaccines concerned

% of respondents identifying barrier as a 1st or 2nd choice (n=178)

So although vaccines have been developed, there remain practicaland human
challengesto gettinglarge populations vaccinated.

Concerns

“Wellbeingrecession” followed by financial recession

Inthe short-term, thereis widespread concern foremployee health and wellbeing,
withmore than 2/3 of respondents ranking this as their #1 or #2 concern.
Availability of labour (especially in India) is also a major concern.

Employee health and wellbeing stands
outas amajorareaofconcern

67%

Employee Availability Civilunrest Breaching [T security Running Contractual
healthand oflabour covenant(s) out of cash penalties/
wellbeing (liquidity) legal action

% of respondents selecting the issue as either their #1 or #2 concern (n=178)



Longerterm, the fear of arecession onapar with, orworse than, the global financial
crisis looms large with 89% of respondents citing "“Recession"” as one of their
concerns (vs. 96% last April); among these, 30% believe arecession willbe more
severe than the globalfinancial crisis of 2008 (vs. 65% last April).

B Thereremainwidespread fears of arecession

Recession Recession severity vs ZOOSG,o
)

Availability, pricing
and external funding

Ongoing civilunrest

Loss of key customers

Changes to contractual
terms and conditions
Loss (bankruptcy)

of key suppliers

Other

% of respondents selecting the issue (n=178)

New ways of working Among portfolio company
managementteamrespondents,

there has also beena shiftinmind-set
broughtabout by the pandemic:

We have all experienced significant change since the start of the pandemic and while

inthelong-termthe pandemic willbe temporary, many of the changesithas brought

aboutwillbe permanent:

— Businesstravel: 74% of respondents globally "Agree"” or "Strongly agree" that we
willtravel less for business when thisis over (note that whenwe ran the survey
last April, this figure was significantly lower, at 61%)

— Resilience: 62% of portfolio
company management
respondents "Agree” or
"Strongly agree” that they will
have stronger, moreresilient
businesses (e.g.leaner cost

—  Working fromhome: 85% believe that we will work from home more frequently
(vs. 75% last April)

— Wellbeing: 83% of respondents believe we willbe more aware of our physicaland bases, more efficient capex
mental wellbeing (vs. 79%last April) and other spending, improved
) o margins and cash flow
Growing conviction around the changes to generation) after the pandemic
ourways of working and wellbeing — Localsupply chains: 49% of
portfoliocompany management
85% 79% 83% respondents “Agree”or "Strongly

74% 75%

agree”thattheywillfavourlocal
supply chains overlower-cost
globalsourcing (vs. 44%last April)

Attitudes towards climate change
also appear to have shifted, with

April April April April April April :

60% of allrespondents agreeing or
2020 2021 2020 2021 2020 2021 ° i Jresiny

strongly agreeing that we willsee
Travelless for Work fromhome Bemoreaware of stronger global cooperation to tackle
business more frequently our physicaland climate change, comparedto 50%
mental wellbeing last April.

% of respondents (n =176) Less encouragingly, more than half
Source: Actis COVID-19 Survey (April 2020 and April 2021) (52%) of all respondents predict

increasinginequality (e.g. education,
gender,income, access to public
services).

13 The Street View
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Conclusion

Asthe enormoustask of vaccinating
theworld gathers pacethereare,as
ever, politicaland humanbarriers to
overcome. As this survey highlights,
there are stark differencesinbehaviour,
approach and opinionaround our
markets. Understandingtheseissues

is hugely beneficial to Actis and our
portfoliocompany management teams
as we navigate the pandemic, sharing
andlearningas we go. Wellbeingisa
major challenge and while financial
statements maybe signallingresilience,
awellbeing deficit may take longer to
address.

The authors are bothmembers of the Actis
Value Creation Group (VCG), which brings
professional expertise and works alongside
management teams andActis'investment
professionals to maximize the value of our
portfoliocompanies. Itidentifies areas
ofimprovement foreach businessandis
involved from the pre-investment and due
diligence stages right through portfolio

managementand exit.

m  Clickhereforafullslide deck
with more granular analysis

The Street View
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GuestView: The lmpactof COVID-19 on Gender
Inequality inthe Growth Markets

Dr Clare Wenham

Assistant Professor of
GlobalHealth Policy,
London Schoolof Economics

The cost of the COVID-19 pandemic
continues torise. Millions of people have
lost theirlives; many more of them have
beenthrown out of work thanks to the
economicdamagethevirus has caused.
Andwhile there are some signs of
improvementinthose countries which
havebeenabletovaccinate their
populations quickly, for many others,
particularly inlowand middleincome
regions of the world, the futureremains
uncertain.

One particular victim of the virus has
beenthedrive for greater genderequality
inemerging economies. Our research
haslookedat how epidemics - notjust
COVID-19, butearlierexamples suchas
Ebolaand Zika—affectdifferentgroupsin
society. What we have foundis that these
epidemics cause universalincreased
genderinequality. Many of theissues are
evenmore pronouncedinthe Emerging
Markets.

Epidemicstendtoincrease existing
genderinequalitiesintwo separate ways:
by disproportionately affectingwomen'’s
healthand physicalwellbeing, and by
exacerbatingthe economicdisadvantage
theyface.

Interms of theimpact ontheir physical
wellbeing, the dislocationto health
systems caused by countries switching
more resources to the fightagainst
COVID-19 hasimpactedwomenin
particularthrough disruptionto maternity
servicesandreducedaccess to sexual
andreproductive healthcare. This

leads toincreased maternaland neo-
natal mortality. Inaddition, 70% of the
healthcare workforce globally are women,
whichmeans they aremorelikely tobe
suffering fromthe burnoutand mental
health concerns that the virus has caused.
Meanwhile there has alsobeenatrend
towardsincreased domesticviolence,
particularlyin countries such as Brazil

and Colombia.Indeedinsomeplaces,

16 The Street View

Exhibit 1: Women are disproportionately representedinindustries that are expectedto

declinethemostin 2020 due to COVID-19
Worldemploymentimpactin 2020
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Institute Analysis

particularlyinthe mosteconomically-
insecure areas, research suggests thishas
risen by 600% over thelastyear.

Globally we have seenanincrease of
more than 100 million womenlivingin
extreme poverty overthelast 12 months.
Women are pickingup much of the costs
whichhave come through the shutting
down of routinelife; taking on unpaid
additional care work for example thanks
tothe closure of schools and offices. This
is aparticularly acute probleminlowand
middleincome countries due to the high
proportion of womenwhoworkinthe
informaleconomy, which has oftenbeen
more adversely affected thanthe formal
one. Thefactthat people whoworkin
theinformaleconomyarelessableto
access Governmentsocial protectiononly
worsens the outcome.

Whyisitwomenwho tendto pick up this
unpaidwork? There are three main factors
driving the trend:

1. thesectorstheyworkin;

2. theentrenchedgendernormsacross
many of the growth markets; and

3. thegenderpaygap.

First, womenare morelikely toworkin
sectorsthathavebeendisproportionately
shutdown by thevirus, suchasretail,
hospitality and tourism. Since their jobs
nolonger exist, they are mostlikely to
bethe onestakingontheincreased
domesticburden. Second, entrenched
gender norms meanwomenare more
likely to be seenasbeingthe ones
responsible for domestic work. This has
beencompoundedby COVID-19:research
shows that existingnorms tendto become
more conservative during times of crisis.
Andthird, the gender pay gap means
itmakes more sense economically for
women-—whoinlowand middleincome
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economies are much more likely toearn
significantly less or work significantly fewer
hours—toremove themselves fromthe
jobsmarket.

Insome parts of the world, however, there
are factors which mitigate this problem.In
countries where people are morelikely to
livein multi-generational households, such
astheIndian sub-continent, thereis often
asupportstructureinplacetoallowmore
flexible care arrangements which means
women can continue to work. However,
this obviously raisesits ownissues
becauseitmeans potentially exposing
more vulnerable people tothevirus. The
addedrisk of exposing elderly relatives

to COVID-19 means this canbe adifficult
trade-off for families to make.

[tisn'tjustworking-agewomenwho are
being affected disproportionately by
COVID-19. The closure of schools due
tothevirusisalsohavinga particularly
negativeimpactonadolescentgirls, most
notablyinsub-Saharan Africa. These

girls take on much of the household and
domesticlabour to allow their mothers
togotowork. Thebigger problemis
thattoomany of themwillnever go back
into education: the history of previous
epidemics, such asthe Ebola outbreak
inwest Africain 2014-2016, suggests
dropoutratesamongteenage girlsremain
high even after epidemics have been
contained.

Indeedlooking at past epidemics
highlightsjusthow bad theirlong-term
impacts are on gettingwomeninto—or
backinto - the workforce inthe growth
markets. Ayearafterthe Ebolacrisis
ended, 67% of menwere backinwork,
comparedwith only 17% of women. And
followingthe Zika outbreakin Brazil, 95% of
womenwith babies bornwith Congenital
Zika Syndrome are stillout of work five
yearslater. The fact that epidemics
disproportionately affectwomenis
therefore nothing new.

How canwe startto effectchange?

The goodnewsisthatthe scale of the
COVID-19 pandemichasincreased
awareness of theseissues, and people

are startingtopay attention. At the global
level, the United Nations, the World Health
Organizationandthe G7 forexample are

having conversations about the subject. It
isnow onthe agenda of international policy
makers.

However, we have yetto see the focuson
the agendaleadto meaningfulchange
atthe nationallevel, whichiswhere most
ofitneedstotake place. Where we have
seen Governmentsingrowth markets
engage, ittendstobeintermsofimproving
maternity care provision and making
efforts toreduce domestic violence. While
these are both extremelyimportant, they
donotaddressthewider problem, whichis
gettingmore womeninto the workforce.
This, afterall,does notjustresolve an
issue facedbywomen: italso supportsthe
wider economy. Governments struggling
with stretched finances need dataand
examplesto pointoutthe trade-off
betweenlongertermdevelopmental
issues and shortterm fiscal strain.

While some high-income countries are
tackling this by increasing child support
andimproving paid parentalleave, not
enoughisbeingdonein fiscally-stressed
low and middleincome countries.In
particularthe focusneedstobe on
ensuring better childcare andretraining
women for the jobs that willexistinthe
post-COVID-19 world. Investingin
childcare forexample, leads toabroader
knock-on stimulus throughout the
economy, as more women go back towork,
andearnmoney to pay for services which
inturncreates morejobs.

Whatisthelessonforinvestorsfrom
allthis? They should constantly ask the
companies theyinvestin how equal their
workforceisatalllevels throughout the
business, what they are doingabout
gender parity, and what training they
offertowomentohelp themaccess
theirjobs. Itisabout fostering culture
changeinmany of these places;itis
about making opportunities available
towomenatthe samerateastheyare
available tomen. Investors needtolook
beyondthe financialreturns andlook
attheimpact of theirinvestmentson
society. Investors have aresponsibility
tosupportthesechanges,tohelp
overcome theinequalities that thevirus
has so clearly exposed and exacerbated
throughout the world.
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Fromitsbeginningin March oflast year
we havereportedthat this pandemic,
like thosethat have comebefore, has
acceleratedinequality across the globe.
Thisincludesinequality in terms of
wealth,income, gender, raceand other
dimensions. Thedatatellsusthat this
trendis continuing, infactaccelerating,
andthisis happeninginboththe
developed and developingworld.

Aswe face yet more surges of the virus (in
Latin America, Indiaand some European
nations), inequalities willonly deepen.
Theunevenrollout of vaccines globally
means that this pandemicis farfrom
over; Bloombergreportsthatrollout
inhighincome countries are 25x those
inthelowestincome economies. Even
where vaccine supplies are secured and
distribution systems are effective, there
remain question marks about likely take
up andefficacy levels—in some markets,
thiswillbe hampered by safety concerns,
traditional belief systems and Government
mistrust.

Inthis pandemic, women have been
disproportionately negativelyimpacted
formultiple reasons. Theyare morelikely
towork parttime, to workin frontline jobs
inhealth and educationand therefore
bemore exposedtothevirus. Theyare
more likely to give up their careerswhere
theyare not 'bread-winners’, they carry
the outthelion's share of unpaidlabour
performing childcare/family duties, and
the datashowsthat gender-based abuse
andviolence hasincreasedduringthis
period. Inadvanced economies, data
showsthatwomenhave borne the brunt
ofhousehold duties andhomeschooling,
andinturntheyfeelmore stressedand
burntoutthantheir male counterparts.
Inemergingeconomies, the pandemic
has meantthose women workingin

the informaleconomy have seentheir
incomes plummet. Inthe previous article,
Dr Sarah Wenham ofthe LSE lookedinto
thisinmore depth.

18 The Street View

Thosewhoareless socially mobile, from
minorities, are lower-skilled or simply
marginalisedin society are alsomore
negativelyimpacted.Inindia, we are
currently witnessingamass reverse
migration'as workers flee cities toreturn
toruralhomes. Beingjobless and with
little tono savings, they areleft withlittle
choice buttoreturnhome.Remittances
have dropped significantly accordingto
the Indianbanks. Theimpact of prolonged
crises, suchasthis one, meansthat people
arelessabletorecoverandaremore
vulnerable to future shocks. Itisasituation
thatraisesthe spectre of civil strife.

In parallel, we are seeing the acceleration
of automation and digitalisation which
furtherthreatenstodisplace low-skilled,
manualroles.

In this pandemic,
women have been
disproportionately
negatively
impacted

What caninvestorsandbusinessesdoto
mitigate the negative consequences?

At Actis, we have ahands-on, partnership-
based approachwith our portfolio
companies. We have continuedtofocus
heavily on supporting our companies
throughout the pandemic, including
hostingfrequent sessions onknowledge
exchange and bestpractice socompany
management can share experiences,
insightsand practicallessons.

Our companies have doubled down on:

— Healthandsafety protocols atplaces
of work, includingtestingregimes,
distancing, PPE, isolationfacilities,
altered shift patterns, extramedical
and mentalhealth/wellbeing support;

— Supportingcommunities nearand
around our businesses with essentials
(sanitationand medical supplies);

— Providingclear, accurateinformation
regarding the virusand howto
minimise transmission (to combat
lack ofinformationand deliberate
misinformation), includingtargeted
campaignsatwomeninthe
community recognizinginfectionrisks
are greater outside the workplace;

—  Communityinvestmentfundsare
recalibratedtofocus onincome
generatingactivities. Babilonia, our
wind generation platformon Brazil, was
able todouble householdincomein
thelastyear fromeggproductionand
honey manufacture;

— Hiringandupskillingwomen. Atlas, our
LatAm solargeneration platform, has
successfully trained 800 womento
install solar panels;

— Mentalhealthandwellbeing support.
Themajority of our companies have
developedwellbeing programs
forworkers. Some are offering
online sessions withdoctors and
psychologiststoworkers, their families
andwider community members. Most
are considering thisas anenduring
component of theiremployee
proposition, givenrising concern over
stresslevelsandburnoutrisk;and

— Lookingahead, the majority of our
companies are also rethinking agile
working patterns fit for the future.

This pandemicdemands thatall
companies putinto practice their
commitment to creating equitable,
diverse andinclusive workforces. This
notonly helps to build businesses
thatare moreresilient, butalsomore
valuable. At Actis, webelieve that
valuesdrive value—thereisnotime
like the present todemonstrate these
values.
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Clientsand COVID-19

Neil Brown

Head of IDG,
London

nbrown@act.is

Justoverayearago, we were preparing
for our 2020 Annual meeting. This would
be my eighth Annual meeting, solfelt
lulledinto a sense of dejavu.
Preparations were proceeding apace,
and we were pleased with progress. We
wereinthe market with two products
andallthe Actis team were energised by
the prospect of our flagship event.

Thenreality shunted home. COVID-19
burstuponthe scene, although we had
some early warning through our private
equity portfoliocompaniesin China. As
Februaryunfolded,itbecame obvious
that this situation would notrightitself
overnight. Onthe contrary, the COVID-19
pandemic has provento beresilient, but
notinagoodway. Overthe course of the
pastyear, we have seenthe devastating
impact thatithas wroughtoneconomies,
communities andliterally billions of hopes
andlives.

Ithought thatit might be helpfulto
reflectonwhat COVID-19 has meant

for my teamand Actis’ clients from our
vantage point. Without doubt, it has
beenachallenge, but equally |have seen
our teamsand clients respond brilliantly.
Ihave distilled five lessons that this
pandemichas taught me,andlwanted to
sharethemwithyouall.
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Lesson 1

Neverunderestimate the
benefitof beingin

front of clientswhentimes
are tough

Lesson 2
Bewillingtoadapt

Lesson 3

Understandingwhatis
mostimportantto your
clientsanddothat first

Lesson 4

Momentuminfundraising
matters, inthis type

of situation, even more
thanever

Lesson5

Be generousandwarmin
your praise of teams
andclientswhenthe
impossible becomes
achievable

Wedid soevenastheproverbial
mud-hit-the-fanin Marchand April, aswe
were working hardjust tounderstandthe
scaleand scope of theimpact. Our
investorsthanked usfordoingso—
especially for the candour that we brought
tothose discussions. We wereallin the dark
togetherwhich made communication
essential.

Inone particular case, clients were
strugglingto cope withnot beingable to do
sitevisits as part of their due diligence. We
responded by bringing sites to our
investorsinstead—literally avirtual video
site tour! The virtual tours at the Taiba wind
farmin Senegaland Temple Stay
retail/hotelmixed use developmentin
Seoulprovedsome of our ‘best sellers'in
the datarooms. Wealsolearntalotabout
video call etiquette notleastthe stressfelt
by many crammedinto smallrooms at
home with childrenanddogsasa
(welcome) distraction.

Clients neededinformation onvaluation
‘hits' first, then soon afterinformationon
liquidity and other stresses. Weresponded,
butalsoweretransparent onthe human
costofthevirus. Welauncheda COVID-19
survey of ourteams and portfolio
companies—and made theresults
availabletoour LPs. These surveys
continue, as they have provenincredibly
valuableintransferringbestpractice.

We neverlostdiscipline about building
interestand convertingour LPs. Wemet
ourtargetedinitial closeinthe midst of the
pandemic. We remained disciplined and
focused onmeetingour goals despite the
challenge of not meeting clientsinwhatis
stillarelationship business. Relationships
matter, butinstitutionalresilience and
consistencyiswhat separates GPsinthese
sortsof circumstances.

None of what we achievedin 2020 would
have beenpossible withoutanincredibly
dedicated anddisciplinedteam and aset of
clientswho consistently deliveredina
watershed (tough) year. My humble thanks
toall.



Giving to Our Communities
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Actis Actsis Actis’' foundation
supporting charitable activities linked
toActisinvestee companies, local
charitiesand humanitarian crises
affectingregions where Actis operates.
Itembodies our values by seekingto
leave a positive and sustainableimpact
onthe communities surrounding
ourinvestments. Todate, we have
committed c.US700,000into 12
projects.

Fromimmediate needtolong-term
solutions

The pandemic will leave many lasting
marks oncommunities worldwide, but
onelegacy could be smarter charitable
programmes andimproved approaches
to philanthropy.

COVID-19 has wrought economic
disruptioninways thatripple out for
yearstocomeinmany of theworld's

most vulnerable communities. Yet this
pandemic has the potential to shift
attitudes andactions permanently inaway
thathasn'thappenedwith previous new
disease outbreaks, suchas the spread of
Ebolaacross the African continent.

The pandemic's effectsonthe
communities our firm touches have
underscoredtheimportance of
investee company community spending
programmes as wellas of Actis Acts, our
foundation that supports charitieslinked
toportfoliocompanies, partner charities
thatoperate onour marketsandthose
nominated by our staff. Atatime when
managementteamshave neededto focus
primarily on stabilising their businesses
andkeeping staffandtheir families

safe, our supporthas helpedportfolio
companies meet the growing needs of
stakeholders andthe wider community.
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Mobilising supportfor COVID-19
response

Overthe pastyear,muchofthe
community spendingand Actis Acts
fundinghas naturally focused on
pandemic-relatedresponses. With
schoolslargely closed, forexample,
fundinghasbeenreallocated frombuying
physicalequipment for students suchas
bagsanddesks andtowardsimmediate
needs thatare focusedonthe specific
issuesfacedineachof ourmarketsand
locations.

Through their community spending
programmes, our energy infrastructure
platforms, forexample, provided
sanitation kits for communities that
includedbuyingwaterinplaces where
thiswas not available —thereislittle point
inproviding soap if people have noway
of washing their hands, afterall. One of
our platforms, Azura, offered training
and materials to help local people make
soap usinglocalproducts andthento
package, marketandsellit, aninitiative
thatmeets currentdemandwhile also
providinglong-termincome sources
forfamilies. Otherwork supported by
Actis hasinvolved supplyingfabric to
local seamstressesto make face masks
fordistribution to portfoliocompany
employeesandsurroundingvillages,
offering psychological supportthrough
virtual platforms for bereaved families and
—vitally—running campaigns to counter
dangerous misinformationaroundthe
disease.

Scalingupimpact

Anotherinitiative established by Actis
portfoliocompany Food Lover's Market, a
South African supermarket, also offersan
example of how charitable activity canbe
made smarter. The businesshas along-
standing partnership with Food Forward,
aleadingfoodbankin South Africaand
ithas alsojoined forces with the Kolisi
Foundation, which was established by
Springbokrugby captain Siya Kolisiand his
wife RachelinMarch 2020 to address food
insecurityinthe poorest South African
communities.

By encouraging customersto buy food
items to donate that are then matched
byitssuppliers, FLMis managingto

scaleupitsimpact,in conjunctionwith

fundingand support from Actis Acts, to
feed more families. Since the startofthe
pandemic, Food Forwardhasincreased

its beneficiaries from 200,000 a day to
400,000anditcannow grow this further.
Actis Actsand FLMare providingfood and
fundingto the KolisiFoundationto help
itscaleup andithasexceededitsinitial
target offeeding 1,000 families forathree-
month periodto provide 7,350 people each
month.

The challenge ahead

Yetmore fundingis clearlyneededto
address many of the pandemic's effects.
Thefactthat COVID-19 hashadsome
kind ofimpactonpretty muchevery
personintheworldhas shone aspotlight
onawholerange ofinequalities, from
incomethroughtogenderandrace. This
increased understanding of people'svery
differentlife chances and experiences has
the power to galvanise more peopleinto
action, in particular as the pandemic has hit
charitable fundraising hard.

We're seeing this already. Management
teamsandemployees are now thinking
more holistically about what the role of
businessisand shouldbe. Companies
now recognise more than ever that profits
shouldbe accompanied by value for wider
stakeholders.

Weare also startingto see changesinthe
way thatinvestors, suchas family offices,
are considering philanthropy. Thereisa
growingrecognitionthat one-off giving,
while helpful, isless effective thanmore
structured, long-termprogrammes
thattend more towardsinvesting. This

is gathering speedas younger family
members, whotendtobe farmore aware
andlessaccepting ofinequalities than
previous generations, startto take the
reins. Thereisagrowingmovement
towardsinvestingin private equity-style
fundsindevelopingeconomiesthatcan
offerrelatively low-riskreturnsinthe order
ofaround 5% to 6%.

This may notbe amodelforthe more
mainstreaminvestments of, say, apension
fund, butifapool of capital dedicatedto
philanthropy were setaside, this could
mobilise billions of dollars toimprove
thelives of some of the mostvulnerable
populationsintheworld.
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COVID-19 Chronicles Revisited: China

Hugo Lee [
Shanghai
hlee@act.is

Watch this podcast

Well, we're the band

Weareoverayearintothe
COVID-19 pandemicand the global
community still confronts extreme
socialand economic strain. Yet,
even withuncertainty about the
path of the pandemic, a way out of
this healthand economiccrisisis
increasingly visible.

Chinahas mobilisedfiscal,
governmentaland monetary
resources to effect a steady recovery
fromthe fallout of the COVID-19
outbreakayearago. Growthinone
part of the worldfacilitates growth
elsewhere and IMF estimates
suggestthe PRCwillbe the single
largestdirect contributor to global
growthin2021.

Ratherthandivingdeepintothe
macro data widely available on
Google, let's have some quick takes
onthe songswe are playing.

40face masks for everyoneinthe
world

Productionin Chinagradually
recoveredfromthe second quarter
of 2020 as the economy reopened.
Demandfor masks, hospital suits
andgowns, ventilators and other
pandemic-relatedgoodswas a

key driver of China's record export
performancein 2020, alongwith
computers andother work-from-
home equipment neededforlocked-
down populations around the world.
Factoriesin China exported 224
billionmasksin 2020, almost 40 for
every personinthe world outside of
China.

Tesla, outward bound from China

Tesla's superfactoryin Shanghai
officially resumed productionon
10February 2020. Inparallelto

the pandemic, the Shanghaiplant
continued expandingits production
capacity to nearly 450,000 vehiclesin
2021.0n 26 October 2020, the Tesla
Model 3 passedallthe certification
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requirements for entering the
European marketandwas officially
exportedto Europe,including
Germany, France, and Switzerland.

Tesla'semergingrival, Xpeng, has
madeits firstexports to Norwayin
2020, withthe first 100 Xpeng G3
electric sportutility vehicles being
deliveredto customersthere.

Double 11 hitrecord high

Chinese e-commerce giants Alibaba
and JD.com have set new sales
records for2020's "Double Eleven"
shoppingbonanza as the two online
retailers have extendedthe sales
window for the shopping event to
drive up consumption crippled by the
COVID-19 pandemic.

Duringthe shoppingfestivalthatran
fromNovember 1to November 11,
Alibaba generated 498.2 billionyuan
($74.1 billion)in gross merchandise
value, whichrose sharply from 268.4
billionyuanayearago. 250,000
brands participatedinthe shopping
carnival, about 31,000 of which were
from overseas, with livestreaming
becomingakey marketingtool for
vendors. Meanwhile, JD.comlogged
271.5billionyuanintransaction
volume for the 11-day period,
comparedwith 204.4 billion yuanit
registeredin 2019.

The world’'sbiggestinternetIPO
since Uber

Kuaishou, the world's No. 2 short-
video app behind ByteDance's
TikTok, raised $5.4 billion onits
debutinHongKongin February
2021, makingit the world's biggest

internet IPO since the $8.1 billion U.S.

share sale of UberinMay 2019. The
company continues toride China's
lucrative livestreaming e-commerce
trend, fuelled by the pandemic-

induced demand for online shopping,

withits gross merchandise volume
soldviathe platformreaching 381.2
billion yuanin 2020 over sixtimes
bigger thanthe previous year.

In 2020, Kuaishou's average number

of daily active users was 264.6 million,

ayear-on-yearincrease of 50.7%.
Thatwasmore than Twitter's 187

millionand Snapchat's 249 million.
Domesticrival Douyin owned by
ByteDance has more than 600 million
DAUinthe same period.

The biggest migration

This might be the biggest migration
inhuman history, the migrationto
digital space, creatingnew winners on
amassive scale. Meituanwhich runs
the most popular takeoutdelivery
servicein China, has about 3.99
millionregistered delivery workers,
anumber that has grown by more
than 2.1 million since the epidemic
beganin China.Inthe third quarter of
lastyear, the gross transactionvalue
of Meituan'sfood delivery business
increasedby 36% year-on-year, and
its food delivery business's operating
profitjumpedto 768.5 million yuan
($117.9 million) from 330.9 million
yuan of the same periodin 2019,
accordingtoits third-quarterresults.

Vaccination—thelongand winding
road to herdimmunity

Asof 10 April2021, China had
administered more than 164 million
doses of COVID-19 vaccines onits
1.4 billion-strong population. The
country plans to vaccinate 40% of
its population by the end of June.
However, it's still relatively low
comparedto other countries that
have vaccinated 40% to 60% of
their populations. And questions
have surfacedrecently about the
efficacy of several Chinese vaccine
candidates.


https://protect-eu.mimecast.com/s/ENsRCWqqys5l1B7F6MN4v
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COVID-19 Chronicles Revisited: Hong Kong
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Inmany ways, HongKonghashada
“good” COVID-19.One ofthe most
densely packed places on earth has
recordedonly 11,700 infections and
210deaths out ofapopulation of 7.5
million since the pandemickicked-
off. At 84.7 years, Hong Kong
citizensaretheworld’slongest
living thanks to healthy diets that
lend themselveslessto COVID-19
co-morbidity markers such as heart
disease, diabetes and obesity. An
excellent universal healthcare
systemhasalso helpedimmensely.
And havingalso experienced
first-hand the ravages of SARS two
decades ago, the population was
quick to self-adjustits behaviour.

Mong Kok Market
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Yetatthe sametimethe Special
Administrative Regionis afar from
happy place. While Hong Kong has
neverbeenin fulllockdownand
certainindustries—notably finance,
real estate and professional services
—have continuedtoboom, the
tourism, retailand hospitality trades
which employ far greater numbers
have beendecimated. Furthermore,
trustinthe Governmentisin
increasingly short supply thanks to
the perception—fair or otherwise
—that COVID-19 hasbeenused

as cover toremake the socialand
political orders.

One manifestationisaslowrate
ofvaccine take-up despite the
authorities having secured plentiful
supplies. Thisisbothattributable
tothe lowinfectionand mortality
rates citedabove and quarantine
requirements thatareamongstthe
mostdraconianonthe planet. The
perception ofall stickand no carrot
remains pervasive.

The primary aimappears tobeto
re-opentheborder withaMainland
which willonly happen when cases
remainat or near anarguably
unrealistictarget of zeroforan
“extended” period. Openingup to
the wider world seems further off
withlittleindicationthat those who
have been vaccinated willbe able
to benefit from materially easier
quarantinerestrictions ontheir
returns. Non-mutualrecognition
of different vaccines further clouds
the situation.
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COVID-19 Chronicles Revisited: Korea

Julian Kim As people spend more time at COVID-19 hasaccelerateddigital
Seoul home, interestinhome activities transformationacrossalmost

N . “i’ including cooking, decoratingand everyindustry drivenby advances
JKim@act.is e furnishing has grown significantly. intelecommunication technology.

How COVID-19 has changed Korean
consumer habits

The COVID-19 pandemic has raised
publicawareness of hygiene, the
environment, and social distancing
and subsequently, consumersare
increasingly focused ononline
retail, personal mobility, home
appliances/interiors, healthcare
andwellbeing sectors.

Socialdistancingmeasures,
supported by the constantly evolving
telecommunication technology
have accelerated demand foronline
retailingmaking Korea one ofthe
major e-commerce marketsinthe
world. The Koreane-commerce
sector has caught the attention of
globalinvestors as witnessed by the
successfullPO of CoupanglInconthe
NYSE —aKorean version of Amazon
inthe online retailing space witha
market cap of c.US$ 72 billion, as of 21
April 2021.

Demandfor personal mobility has
also grown significantly to reduce
human contact. Thisincludes the
widespread use of rented electric
scootersthatalsorequire advanced
telecommunicationtechnology.

In 2020, Statistics Korearecorded
thatretail sales volume of furniture
reached c.KRW 10.2 trillion, which
isarecordbreakingfigure andis
ac.24%increasefrom 2019 and
while this has been partly driven by
rapid growth ofthe single-person
household accounting for 39% of the
totalhouseholdsin Koreaasrecorded
by Ministry of the Interior and Safety
("MOIS"), the on-going pandemic has
notonly accelerated the growth but
was also amajordriverin 2020.

Consumers have also shown
astronginterestinhealthcare
including growingdemand for
health supplementsandthe so-
called "greener”leisure activities
forexample, weekend farming,
mountain hiking, and day trips to the
suburbsorrural areas.

Many traditionalindustries have also
been hitby COVID-19 mostnotably
travelandtourism. The Korean
Governmentimposed appropriate
measurestolimitthe spread and both
industries and end-users followed
suchmeasureswell. Asaresult,
domestictraveland touristactivity
have remainedreasonably resilient.

Starting from e-commerce
activities (e.g., onlineretailing),
thedigital transformation has
continuedto significantly upgrade
the quality of media content
including streaming services and
mobile gamingand thisupgraded
mediacontent has createda

huge amount of data traffic.

Korea continuestoactively set

up the next generationdigital
infrastructures (5G) across the
nation, butitisstillinanearly stage
with a highly limited millimetre
wave bandwidth access (26.5~28.9
GHzvs.current 3.4~3.7 GHz) that
allows end-users to experience
the true performance of the 5G
technology. Nevertheless, even
with the currentlow performing 5G
infrastructures, dataconsumption
percapitahasalready grown
significantly and quality data
centresthat canprocessand

store therapidly growing data
consumption are stillnot enough.

Exhibit 1: Retail sales volume (KRW Mn)/ YoY growth (%) of retail sales volume (furniture)
3,000,000

2,500,000

2,000,000

1,500,000
1,000,000

500,000
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Source: Statistics Korea
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Country gasping for oxygen

Aswemarkjust overayearafter
the pandemic started, Indiais
grippedinasecond wave, the
nation has been hit extremely hard
by whatisnowbeingtermedasa
deadly tsunami. The public health
system - which usually creaks
anyway - is close tobucklingunder
the pressure of admissions, limited
ICU beds and alack of availability of
bottled oxygen. Theabsence ofa
vaccination, medication, doctors
and cremation facilities has brought
the countrytoitsknees. Mental
fatigueandanxiety levels arerising
sharply.

Reporteddaily cases- agross
underestimation now represent
overone halfofallcases globally.
Alongside this grim factis the even
starkertruththatnooneliterally
knows the true and utterly tragic
deathtally. Whilstwe are alarge
nation withamassive population this
secondwaveis atruly heavyburden
foreveryonetobear.

Inthis firestorm precious supplies

of oxygen are beingairlifted. Retired
army doctors have been pressedinto
service, several self-help groups are
doingtheirbestatthelocallevelsto
provide road-sidelife supportinabid
to save maximumhumanlives.

Economicrecovery

The Federal Government had
recognisedthe needtoleadthe
growthagendaandintheirmost
recentbudgethasrestructured
spendin favour of capital expenditure
(anincrease of 34.5% to USD75+
billion). GST collections - abarometer
foreconomic activity - have been
tracking wellwith collections
exceedinganaverage USD14.9 billion
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overthelast 6 months, higherthan

12 months pre-COVID-19 average
of USD12.6 billion. Total creditis
growing around 10% with public
sectordebtupbyover20% onathree
month movingaverage basis. Private
sectordebt growth remains more
subdued atjust over 5% continuing
toreflectthe aftereffects of the NBFI
crises.

Afteracontractionof 8% inthe
previous fiscalyear, the Indian
economy was looking atapromising
"V"shapedrecoverywiththe
economy projectedto grow at
between 11 - 13%inthe current
fiscal period. The second wave and
potentialgovernmentalactions may
welllead to paring of these estimates.

Impact on portfoliocompanies

Actisinvestee companies
repositioned themselves to adapt
tothe changing marketlandscape.
Eachportfoliocompany has adopted
digital strategies toreachemployees
and customers alike and has created
liquidity headroom to manage any
further short termdisruption.

Pinelab, a ‘fintech' PE portfolio
company, witnessed initialdemand
stagnation duetoaspending
squeeze. It has subsequently
rebounded, seeingarecovery since
the economicre-opening. Profectus
Capital, anotherfinancial services
company, has performed wellwith
constant growth of high quality loan
bookand sufficientliquidity to meet
near-termdebt obligations.

Sprng Energy, arenewable company
inour portfolio, continuedto perform
wellwith limitedimpact on their
operations giventhat electricityis
treated asanessential service.

Inourrealestate business, weare
noticingdemand coming backin the
market, albeit slowly. Construction
returnedtopre-COVID-19 levels
aftertheinitialhiatus due tolockdown
andinourresidentialreal estate
business, the company sold 1,900
unitsinthe year endingMarch 2021,
achievingover 100% of sales targets.
Collections from customersare

also picking up. In our build-to-core

office development business, we
are noticingtenantdemandonthe
rise with heightened activity, albeitin
selectlocations.

Inthe background ofavery hazardous
face of asecondwave, the next 3-6
months willbe crucial in determining
the pace of businessrecovery.

Further,the administration's ability
to containthe spread of the virus
throughlocalisedlockdowns,
provision of urgent medical care &
speed of vaccinationwouldreally be
the decidingfactorsinbringingthe
batteredeconomyback onits feet.

Vaccinationdrive

On 16 January 2021, with two
approved COVID-19 vaccines, India
kicked offits nation-wide vaccination
drive with healthcare, frontline and
municipal workers followed by those
overtheage of 60inthe first phase.
Theplannowis tovaccinate everyone
above 18 years fromMay 1.

The Governmentsetitselfan
ambitious target to vaccinate 250
millionby July 2021. The country
facesamassive challenge of not

only procuring more vaccines but
administering them faster, particularly
inthe face of secondwave of virus.
Plans are already afoot to double down
vaccinationrates facilitated by a 24-
hourvaccination service.

While the Government has started
thelargest vaccinationdrive with
108 milliondosesregisteredacross
60,000+ centres, inoculation pace
isanticipatedtobe slowaswesee
production capacity strained on
account of lack ofinfrastructure

as wellas unavailability of input
materials. Toaugmentinoculation,
the Government hasapproveda
widerange of measuresincluding
offering financing support to two of
thedomesticcompaniestoincrease
productionaswellastoapprovea
few of the foreign made vaccines
foremergency use. Actisis closely
monitoring the potentialimpact of
second wave, which we believe, will
present unique dislocated market
opportunities.
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Watch this podcast

Overayearinto COVID-19, the
pandemic continues to takeits toll
onthe MENAregion. Disruption
and volatility are having socio-
economicimplicationsacross
theregionthrough hits to
consumption, supply chains, and
business confidence. One thingis
for sure, the pandemic has changed
the MENAregionforgood,andin
many cases it has catalysed the
tides of change (technological or
otherwise) whichhad beeninthe
making before COVID-19.

Inthe MENAregion's most populous
market, Egypt, the storyhasbeen
one of relative resilience. The
Governmentinitially respondedto
COVID-19 with anevening curfew as
wellas astrongbasket of monetary
and fiscal stimuli, aimed at softening
the blow fromthe pandemic. Ayear
on, the economy has reopened
(almostfully), anditappears that this
response has enabled a swift route
backtorecovery, as evidenced by
Egypt's GDP growth ofc. 3.6%inFY
2019/20, astandoutinthe region.
Thereare several otherindicators
pointing toresilience, including
a1l.3%primarybudgetsurplus, a
steadylevel ofreservesatc. US$40bn
(c.8monthsimportcover), andlow
inflationatc. 6%. Those themes
resonated positively with credit rating
agencies which have upheld Egypt's
ratingand outlook throughout 2020.

Onthegroundin Egypt, case
numbers haveriseninthe third
wave, and vaccination efforts

have startedbutare yettohit
criticalmass due to supply chain
challenges. Onthe business front,
ourinvestee companies have
shown resilience which rhymes with
the macroeconomictrends. Our
healthcareinvestmentsinboth |IDH
and Cleopatra Hospital Group have
bouncedback quickly from COVID-19
andresumed growth due to their
defensive nature. The pandemic
hasalso furtheracceleratedthe
digitisation of allaspects of daily
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life.Eventhe Egyptian Tax Authority
is digitalising bills and payments.
This trendreflected positively on
ourinvestee company Fawry which
has beenabeneficiary of growthin
electronicpayments. The flexible
work fromhome set upis changing
the way that companies think about
their delivery capability and the need
for strongerdigitalinfrastructure.
Thisis accelerating activitiesin the
datacentre space, aswellasinthe
fibretothe homeandtobusiness.
Thelnformation, Communication,
and Technology sectoris continuing
togrow, andis expectedto

become 8% of Egypt's total GDP
thanksto smart cities, and new
urban developmentslike the New
Administrative Capital.

Ontheenergyfront, Egypt'sdrive to
boostrenewable power'sshareinits
energy mixhas beenaccelerated by
the pandemic, with national targets
forrenewables now raisedfrom
20%in 2022 toc.50% by 2035. Our
investee company Lekela Power
continues to successfully buildits 250
MW West Bakr wind power stationin
the Gulf of Suez whichis expected
tobe completed ontime this year.
Onthe socialfront, the cashtransfer
programs of “Takaful"and "Karama",
now coveringc. three million families,
are provingto be criticalduringthe
pandemic and have continuedto
provide support for those mostin
need, preventing more people tofall
below the national povertyline due to
difficulteconomic conditions.

Thepictureisnotasresilient
elsewherein MENA. Inthe Maghreb
region, Tunisiaand Morocco continue
tosufferfromtheimpactofthe
pandemic, andvaccination efforts
are stillgatheringmomentum.
Lockdowns have beenlargely lifted,
buteconomic activity continues
tobedepressed, with GDPin

2020 contractingby 7% in Tunisia
and 4.7% in Morocco, albeit both
expectareturntogrowthin2021.
The economiesinboth countries
have gradually reopened, and
Governmentsinboth countries are
providing supportthrough abasket
offiscal stimuliand cash stipends,

especially for ruralworkers who
losttheirjobs. Lostrevenues from
tourismin particular, abig source of
hard currency for both countriesis
takingitstollonalready stretched
public finances, as evidenced by the
c. 4% devaluation of the Tunisian
DinarinQ12021. Theimpactonthe
private sector hasbeennotable, even
in defensive sectors like healthcare
where we have investmentsin
Tunisia. Socialriskis very much top
of mindinthe Maghreb countries,
and more fundingis beinglined up
for social programs to mitigate the
socio-economicimpacts of the
pandemic.

Inthe GCCregion, the UAE which
hadacted early and decisively

with a strictlockdown has now
re-openedthe economy following
a3.5%dropin GDPin2020.Case
numbersincreased on the back of
thisreopeningbetween October
2020 andFebruary 2021, butthe
Government countered thiswith a
concertedeffortonthe testingand
vaccinations front (vaccinationrates
arereachingc. 90% of the population
in April 2021); this has significantly
brought downthe number of new
dailyinfections, andlife appearsto
be gradually comingback tonormal.
Meanwhile, SaudiArabia continues
to have strict containment measures
inplaceincluding atravelbanfor
locals, and strict entry requirements
forforeigners. The Saudieconomy
was hitby the doubleimpactofthe
pandemicas wellas aturbulent oil
market. GDP contractedby 2.3%in
2020, butis expectedtoreturnto
growthin2021. The "Sanad" support
program has provided some support
forvarious sectors during the peak of
the pandemic, but this supporthas
now largely ended and theimpact
ofthe containment measures
continues to be feltinmany sectors,
including the consumer sector
where we have aninvestmentin QSR
Company Kudu.
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Checking temperatures
at University Campus

The pandemic has takenits tollon
the economies ofthe MENAregion
tovaryingdegrees. But every cloud
hasasilverlining. As elsewhere,
COVID-19isanaccelerator of
business andlifestyle shiftstoa
moredigital world. Every single
sectorandevery single business
intheregionhashadtoreconsider
its digital transformation plans.
Thisis good news forthe MENA
marketinthelong-term. Digital
transformations willimply better
infrastructuresand more efficient
economiesindue course.Be
itthrough better healthcare
provision, easier electronic
payments, or even hybrid models of
working, the markets of theregion
willemerge from the pandemic with
short-termeconomicscars, but
hopefully better equipped foran
increasingly digitally enabled and
reliant globaleconomy.
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Ayearonfromthestart ofthe
pandemicand South Africa’s slow
vaccination programme has not
prohibited Government from
re-openingtheeconomytoa
minimum level of restrictions. In
late January thedropinnew
COVID-19 cases signalled the end
ofthe second wave. Government
responded by limitingrestrictions
tominimallevelsinaneffortto

. h

stimulate the economy andreverse

the devastating 1.4 million
reportedjoblosses of 2020. Ina
country with such high
unemployment, COVID-19
acceleration ofjoblossesarguably
outweighedallelseinthe
Government'sresponsetothe
economy.

The Digital Infrastructure sector has acce
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lerated

South Africa’'s vaccination program
has beenextremely slow. Alack

of funding, a pivot away fromthe
AstraZenecavaccine onapparent
efficacy concernstoa South African
variant, and the slow contracting of
othervaccine supplies have meant
thatby late Aprilless than 1% of

the population (initially targeting
healthcare workers) have been
vaccinated. This has meantresetting
targetedtimeframes which now
stretchinto 2022 before many South
Africans willreceive avaccine. With
no material signs yet of a third wave
andeasing of regulatory restrictions,
the poorvaccine programme has not
yetdiminished a pathtorecoveryin
the economy with many sectors (with
the exception of tourism) opening up.

Performance from Actis’ private
equityinvestments corroborate
the surprisingly positive upsidein
parts oftheeconomyin Q12021
againstthelow confidenceinthe

economy at theend 0f2020. We're
sellingmore furnitureandbedsin
ourin-home furnishingsretailer
than everbefore,aremarkable
turnaround when the entire store
portfolio was closedin April 2020.
Unsurprisingly our most recent
digitalinfrastructureinvestment
inthe fibre-to-the-home ssector
has seentheacceleration of
digitalaccess demand through
COVID-19. However the difference
inperformance betweensectors
is stark: the tourism sector (which
had growntoalarger contributor
to GDP than gold mining pre-
COVID) hasbeendevastated.
Cape Town International airport
had only 6% of theinternational
arrivalsinthe month of February,
comparedto the yearbefore. The
differencesin sector performance
willlikely continue beyond 2021
whenimproved vaccine delivery
and efficacy to the South African
variantare evident.
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COVID-19 hashadanoverwhelming
impact on consumer habitsin
Nigeria. Low consumer confidence
hasledtoreducednon-
discretionary spending.
Admittedly, with over 89 million
peoplelivingonlessthan $2 per day
pre—pandemic, such spendingwas
limited toasubset of the
population. The miseryindex has
grown fromlockdowndisruptions
disproportionately affecting the
informal sector, rising
unemployment and lower wages, as
businesses cut costs to stayafloat
andrisinginflation-last measured
atover18%.

Anotherimportant shiftis that basic
needs nowinclude communication
costs forvoice anddata, essential
forremote working, e-commerce,

Aremote medical consultation
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online schoolingand maintaining
socialconnections. Anecdotally, one
ofthelarge telecom operators, MTN
Nigeria grew datarevenue by 52%
while voice revenue grew only 6%in
2020.

Thebiggestchange fromthe
pandemic has been the inability to
gatherfor social events due to social
distancingrules, which for most
oftheyearrestricted the number

of attendees atindooreventsto
between 30—-50. Afarcryfromthe
size of typical events thatrange from
hundreds to thousands of guests,
reflecting extended family and
community based socialising.

With theserestrictions, events,
includingreligious services are now
broadcaston-line usingZoomand
YouTube Live. Most entertainment
businesses have reopened, adopting
increased outdoor seatingwhere
feasible. Cinemas and night clubs
wererestrictedfor the longest period

—

buthave nowalsoreopened—albeit
at 50% capacity and with restricted
operations after midnight. The
informal sector was lessrestricted as
itmainly operates outdoors.

Thelockdown has generated more
activismandincreaseddistrust of
Government. Recent protestson
police brutality reflectincreased
activism particularlyamongthe
young.

We have seen sometrendsinterms
of digitalacceleration

Education: Private K12 schools and
tertiaryinstitutions have adopted
remotelearningto provide continuity
during the lockdowns. Unfortunately,
publicly funded schools did not have
theresources tointroduce e-learning
and data costs wouldhave beentoo
steep forlowincome families.

Shopping: The key enablers of online
retailhave strengthened significantly
inthe pastyear. Theseinclude mobile
banking solutions, digital payment
solutionsanddelivery services. The
leading payment switch, NIBBS,
recorded 98% growthin transaction
valuesin Q12021 over Q1 2020.
Giventheimprovedinfrastructure for
onlineretail, businesses now actively
adoptonline sales channels.

Entertainment: Subscriptionsto
localpay TV andinternational pay
TVbusinesseshaveincreased,
particularly forlocal contenton
Netflixand Showmax.

Communication: Zoomand

Teams moved frombeingused
predominantly for business
interactions to mainstreamand a
mainstay for alltypes of business and
socialinteractions.

Healthand wellbeing: Tele-medicine
hasemergedas away of engaging
with patients for firstline interactions
andto monitor the progress of mild
cases of COVID-19 remotely.
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Duringthelast 12 months Kenya
has suffered three waves of the
COVID-19virus. The third, thought
tobethe morevirulent South Africa
variant, is stillon going, sweeping
from Nairobiacross the country
and causing the Government to
againdeclare stringentlockdown
measuresincludingrestrictionson
travel, all social gatheringsanda
night time curfew.

Justasthefirstdelivery of Imdoses
ofthe Oxford/Astra Zenecavaccine
fromthe WHO Covax facility arrived
inthe country, the Governmentwas
promptedtoactasthe positivity rate
ofthose testedfor COVID-19 roseto
over 20% andintensive care facilities
in Nairobireached full capacity.

The Government has certainly played
its partby demonstrating sound,
pragmaticjudgementinbalancing

i
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COVID-19 protocols at work at Kipeto.
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the needto protect healthcare

with the desire to maintainan open
economy andas much personal
freedomas possible. [thas been
extraordinary to see how positive,
resourcefulandhard-working
Kenyans have been despite the very
harsh economic environment.

Throughout COVID-19, the

main conseqguence to the Kenya
economy has beentothe tourism
and hospitality sector and Java, our
quick servicerestaurant chain, has
certainly takenthe brunt. Footfall,
reducedby the curfew, and capacity,
reducedbythe needtoobserve
strict social distancing protocols,
has meant sales remain considerably
below pre pandemic levels causing
the businesstofocus onits cost base
and growinghome delivery, retail
products andvalue promotions.

Kipeto, our 100 MW wind farmlocated
onthe edge of the Rift Valleyin
Kajiado County has, by applying very
strict protocols, effectively managed

to control COVID-19. We completed
the construction andinstallation of
the plantin 2020 with minimal delays,
moving to commissioningin early
2021.Kipeto has also provided much
needed practical supporttothelocal
communities.

Alsounder construction, MiVida, our
medium cost housing development
at Garden City, has remained open
forbusiness. Amid social distancing,
mask wearing, hand sanitisingand
temperature checks the sales office
has remained staffed throughoutand
open for public viewings.

Meanwhile, the Kenya economy,
whichdid not contractin 2020,
remainsrobust. Supported by
recordinflows of diaspora capital,
interestrates and the Kenya shilling
remainstable. Fitchrecently
reaffirmedits B+ creditrating.
However, the vaccinerolloutis not
expectedtobe complete untilat
least2023 andareturntonormal
life will take time.
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Crossborder M&Ainthetime of
COVID-19

Inlate 2020, Actis closed one of
thelargest M&Atransactionsinits
history: we sold one of the leading
renewable platformsinLatin
Americaforanenterprise value well
over one billiondollars. This was
the culmination ofalongjourney of
value creationfor Actis,and it came
with awrinkle: we never got to meet
the buyer.

Doingdeals...differently
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Thebuyerwas a strategic Asian
investor withwhomwe started a
dialogueinlate 2019. By the time

we engagedin earnest to discuss
the transactionandestablisha
processinearly 2020, agood part of
East Asiawas wellinto lockdown. In
the Americas, COVID-19 sounded
foreignand distant—reminiscent of
SARS N 2002 that never madeitinto
the westernhemisphere orthe HIN1
virusin 2009 that eventually proved
tobe less threatening than originally
feared. We watched our Asian
counterparts with curiosity, wearing
face masks overvideo conference
calls, due totravelrestrictions. The

Actis Latin Americateammadeits
way from Mexico City to Colombiato
celebrate acolleague's weddingin
late February 2020, little did we know
thiswas the last trip many of us would
make for overayear.

By the middle of March 2020, the virus
had raged like wildfire throughout

the world, and madeits wayinto

Latin America. Thisresultedin travel
restrictionsandlockdowns. The
buyer resourcefully worked through
the duediligence phase remotely.

With due diligence wrapped up,

we were ready to negotiate the
transactiondocuments. Normally,
the buyersandsellers would meet
facetofaceinNew Yorkor London
inanelegantlawyer's conference
roomandiron out the dealthrough
sometimeslongandintense
negotiation sessions. Giventhe
circumstances, we had to settle for
virtualmeetingsinour bedrooms
ordiningrooms with childrenin

the background. Withlawyers and
bankersjoining from New York,
London, Singapore, Hong Kongand
Mexico City, finding a suitable time
was hard...and more oftenthannot,
either our counterparty orus hadto
settle foranunsuitable time.

Thehardest challenge to overcome
was howto establishapersonal
connectionwithagroup of people
that we had never metin person.
Smalltalk overa Zoom meeting
or crackingajoke tofind people
not coming off mute willget
awkward...fast. The key was to
(over) communicate, prioritise
transparency andbe willingto
compromise.

By the summer of2020 we agreed
adeal-itprovided the buyer
withastrategicfootprintinone
ofthelargest power marketsin
Latin Americawhileresultingin
afantasticfinancial outcome to
Actis. Not bad for afew (ok, many)
days of work from home.
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Overayear ofthe pandemicimpact
inBraziland we are not yet over the
worst, with theaverage death toll
risingto c.4.000 perday. Thefirst
vaccine was given 90 daysago and
thevaccinationrateis picking-up,
with daily jabsincreasing from
150,000-250,000t0 650,000~
800,000 people. The country tries
tomove forward despite greater
Governmentrestrictions to
businesses.
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Corona Voucher
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Themain change has beendigital
acceleration:home-schooling,
e-commerce, and on-line payments.

Onthe education front, most of the
populationisimpacted by resource
restrictions. Inacountrywhereless
than 10% of 5,500 municipalities
has accesstofastbroadbandfibre,
the Governmenthasannounced
aplanto provide 100% high speed
internetaccessby 2024. Until then,
many familiesrely ontheinternet
provided by cellphone operators—
Brazilhas over 238 million operating
cellphones—75% with the 4G
technology. The inequality and social

I3

Auxilio

Emergencial

gap ofthe country hasalsobeen
starkly highlighted by the different
realities of public and private schools.
Atpublic schools, contentis sent to
students and homework submitted
toteachersthrough WhatsApp, while
private schools offer zoom classes
andare abletoadapttothe "new
normal”.

Businesses whichrelied onwalk-
inclients had to offer delivery or
e-commerce services, as well
asonline payment. We saw local
firms growing the marketplace
and enhancing options available
toclients, Mercado Livre, MagalLu
and Amazon are the most relevant
players.In 2020, the e-commerce
share of retailrose from 7.2%to
12.5%, a 10-year share gainedin 10
weeks.

Another example of digital
accelerationis the number of new
digitalbanks comingto market.
Additionally, the successful
implementation of the PIX payment
method, areal-time payment system
launchedby the Central Bank of
Brazilwhichis compatible with the
banks. The PIXpayment method saw
businesses, informal workersand
small shops using a unified payment
systemwhichis linked to one's mobile
number, email or social security
number, withinstant financial
compensation.

Furthermore, as wellas extending
the “CoronaVoucher”, the
Government financial support
forlowincome families foran
additional 3-4 months, the
Governmentalso madeitavailable
onlineforthefirsttime, instead
of through cash withdrawal
froman ATM. This digitalisation
trend will contribute toagreater
formalisation of the economy,
increase financialinclusionand
prevent tax evasionand/or
corruption.
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